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Studies show girls and boys are taught differently about money.
Here are some important things everyone needs to know.



‘ - J f‘ , f‘ v Learn how to pay bills. for the week. Set the budget. Make a list of what you need
H A H Most adults keep money in a checking account. They to buy. (It would help to search for coupons and study a

J J J J . use that money to pay bills, either online or by mailing past grocery receipt, if your parents happen to have one.)
) - a check (see box). At the store, have an adult help you keep a list of your

expenses as you go through each aisle. Look for areas

Ask to be in charge of one household bill. Open where you could spend less in order to meet your goal.
it and watch a parent pay it. Keep track of how it

fluctuates from month to month. Learn how to lend or borrow with interest.

Girls and boys need to learn the
same set of financial skills.
So why are they being

T COCTER e If your sibling asks to borrow $5, it’s an unofficial
Learn how to budget. arrangement. But borrowing with interest comes at a
A budget is a set amount of money for a list of items, like ~ cost: You’ll have to repay an extra percentage in addition
groceries or school supplies, to the original amount of the loan.

or for a goal, like a night
out at the movies. The
challenge is to
stay at—or
under—that
amount.

Ask to take charge
| of budgeting for a
particular category in

your household, like groceries

The next time someone asks for a loan, tell him
or her you will charge interest. If your sibling asks
you for $5, ask him or her to repay you, plus an

extra 10 cents every week until you get your money back.

POWER WORDS

breadwinner noun: a person who earns most of the money to
support a family

compensation noun: payment given for doing a job
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Check, Please

What do your parents talk about when they talk about to teach their children what 10 G Clin 1 EEk EIE) GEC1: t e are:so 2 ERE U D EEEle [EDl .

money? A researcher asked kids this question. Some their own parents taught them. many ways to pay these days,_ including Ihe m‘!n_‘bers el dropp_ed, !)uf more

answers were to be expected. Saving money topped That could be why girls today, PayPal cm.d Venmo. But you sﬁll negd to know than 12 billion c.hecks are §h|l wr!ﬂen e\{ery

the list, followed by spending and earning it. But a when they graduate from college, how.to write a che.ck, which is basically year, and certain t.rcms_achons still requm’e a

surprising trend was revealed: Parents are talking to still have lower expectations o Wm.i en order telling your bank to take a check. Reqfd the directions below.so youre

their sons and daughters about different things. than boys for compensation, certain amount of money out of your account ready to write a check when the time comes.

Boys were more likely to be taught about investing, and women are less confident as 1. Date The a1 BT

borrowing, and the economy. Girls more commonly investors than men. month/day/ 1027 3§ amount The

learn about family finances, spending, and how to To stop the cycle, girls and year you write amount you're

manage a checking account. Another study revealed boys need to understand some the check paying, in

that parents talk more about money with their sons basic financial concepts. Money R T AUMer (;”S

than with their daughters. expert Ron Lieber helps explain e (like $25.75)

three that everyone can master. 2. Pay to —— i :

A Problem from the Past "By Kelly Hultgren the Order of & _| .

Why the differences? In part, the problem is rooted The name of 3 j | 4. Written

in history. Until 60 years ago, a woman couldn’t open the person M |_ amount The

a bank account without her husband’s permission. or business niededded & D00 bed 555" 4027 T omounT with the
x . dollars in words

receiving the
money

Women could only get credit cards on their own

starting in 1974. Historically, when a husband and

wife divided up the household to-do list, the husband

managed the investments while the wife paid the bills.
The world has changed. Today, 40% of women are

the main breadwinners for their family. Yet parents tend

and the change
5. Memo A nofe to the 6. Your signature Banks in numerals

recipient or a reminder for reject any check that isn't (Twenty-five and
yourself of what the check is for [ properly signed, in cursive. 75/100)

Talk about it.

Ask a family member to recall learning the basics
of managing money. How have times changed?
What should you know that he or she didn’t learn?
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The Pink Tax

It's a cute name, but don't be
fooled about the pink fax. It's a
problem, and it’s all ftoo common.
The ferm refers to the practice of
charging higher prices for products
and services marketed to women
and girls. In 2015, the New York City
Department of Consumer Affairs

that had female and male versions.
On average, the women's version
cost 7% more.

This practice dates back to

the shopping in most households.
Marketers saw an opportunity to
raise the prices on products that
had extra appeal to women, and it
worked. Here's how to avoid it.

@) Don't buy the color pink. The
color alone can drive up the
price of a product, as with the
shirt shown below.

@ Buy the boys’ version.
Girls’ toys, on average,
cost 7% more than the
same toys marketed to
boys. For example, DCA
research showed the same
scooter cost $24.99 in red,
but $49.99 in pink. If style
matters, find a creative
solution. Buy the red scooter
and add pink riblbons!

*ALL PRICES QUOTED FROM 2015 NYC DEPARTMENT OF CONSUMER
AFFAIRS REPORT.
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(DCA) surveyed nearly 800 products

when women were responsible for /\
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@) Look for generics.
Personal-care products cost
an average of 13% more
when they are marketed
fo women—48% more for
hair-care products! Shop for
generic, gender-neutral store
brands to save on products
including washes, creams,
and deodorants. For more
savings, go fragrance-free.

Write to us!

Readers, we are so happy when
we hear from you. We got this
letter from Nicholas, a student in
Connecticut. We loved learning
about his new business. Write to
us! How has Your $ affected your
attitude—and actions—about
money? Maybe you'll see your
letter in a future edition.

SIOVWI ALLID—IIYDIVE STNVI

Made possible by the PwC Charitable Foundation

&, Please recycle this magazine.






