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SUMMARY
The cover story highlights a 
study that shows that parents 
talk about different money 
topics with their sons than they 
do with their daughters.

TEACHING TIPS
Before Reading
Make Real-World Connections 
•	Ask:	What	financial	concepts	

have	your	parents	taught	you?	
Brainstorm	a	class	list.	(Examples: 
spending, saving, investing, 
borrowing, budgeting, paying bills, 
managing a checking account)	What	
did	you	learn	about	the	financial	
concepts?	Do	you	think	parents	
should	teach	the	same	financial	
concepts	to	boys	and	girls?	Why	
or	why	not?	Have	students	choose	
one	financial	concept	and	write	
a	paragraph	explaining	why	they	
think	it’s	an	important	concept	for	
young	people	to	learn.	What	are	
the	benefits	of	learning	it?	What	
are	the	dangers	of	not	learning	it?

Build Comprehension
Read for Details
•	Read	the	cover	story	together,	

stopping	to	discuss	important	

details.	Ask:	What	money	topics	
do	parents	tend	to	discuss	with	
boys?	What	money	topics	do	
parents	tend	to	discuss	with	girls?	
How	have	these	different	money	
lessons	affected	girls?

Extend Learning
Take a Poll
•	Have	students	ask	at	least	10	

family	members	and	friends	
if	they	think	girls	and	boys	
need	to	learn	the	same	money	
concepts.	Graph	the	results.	
Challenge	students	to	ask	each	
poll	participant	the	reason	for	his	
or	her	responses,	and	to	write	a	
paragraph	explaining	the	yes	and	
no	votes.	Invite	students	to	share	
their	results.	Discuss:	What	have	
you	learned	from	doing	this	poll?

Manage Money
•	Invite	students	to	take	on	one	of	

the	money	challenges	highlighted	
on	page	3.	Have	them	write	
a	paragraph	explaining	why	
the	concept	is	important	to	
master	and	what	they	expect	to	
learn	in	the	process.	Encourage	
them	to	work	with	an	adult	
family	member	to	complete	the	
challenge	and	to	report	what	they	
learn	to	the	class.

Teaching the cover story

ON THE MONEY

From the Editor: Thanks to the PwC Charitable Foundation, TIME For Kids is 
pleased to offer teachers, students, and their families a monthly financial-
literacy magazine. —Nellie Gonzalez Cutler, Editor, Time For Kids

C
O

U
R

T
E

S
Y
 J

E
A

N
 C

H
A
T
Z
K

Y

WHAT’S INSIDE
•	Do	boys	and	girls	learn	the	same	

financial	lessons	from	their	
parents?	Read	the	cover	story	to	
find	out.

•	Watch	out	for	the	pink	tax.	Read	
about	it	on	page	4.

•	Has	Your $	changed	how	you	view	
or	manage	money?	Let	us	know!

a note  
from Jean

Dear Teachers,

It’s disappointing but true: There 
is a gender gap in the teaching of 
personal finance, just as there is in 
wages. And it starts in childhood. 
Parents (besides you, the most 
important teachers of money matters 
we have) emphasize different skills 
with their boys than with their girls. 
Unfortunately, those skills (family 
finance rather than investing, for 
example) hew to outdated ideas of 
who does what in the household 
and in life. If we’re going to eliminate 
this gender gap, your classrooms 
are where we need to start. Thanks, 
as always, for embarking on this 
important challenge with us. 
Mastering personal finance is a 
crucial skill for all children today.

All the best, 
Jean

FINANCIAL-LITERACY 
STANDARDS ADDRESSED
Grades K–12 1. Earning Income  
III. Saving  IV. Financial Investing

COMMON CORE STATE  
STANDARDS ADDRESSED
Grade 5 RI.5.1, RI.5.7, RI.5.9, SL.5.1, W.5.2
Grade 6 RI.6.1, RI.6.7, RI. 6.9, SL.6.1, W.6.2
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Made possible by the PwC Charitable Foundation4
Please recycle this magazine.

Write to us!
Readers, we are so happy when 
we hear from you. We got this 
letter from Nicholas, a student in 
Connecticut. We loved learning 
about his new business. Write to 
us! How has Your $ affected your 
attitude—and actions—about 
money? Maybe you’ll see your 
letter in a future edition.  

It’s a cute name, but don’t be 
fooled about the pink tax. It’s a 
problem, and it’s all too common. 
The term refers to the practice of 
charging higher prices for products 
and services marketed to women 
and girls. In 2015, the New York City 
Department of Consumer Affairs 
(DCA) surveyed nearly 800 products 
that had female and male versions. 
On average, the women’s version 
cost 7% more.

This practice dates back to 
when women were responsible for 
the shopping in most households. 
Marketers saw an opportunity to 
raise the prices on products that 
had extra appeal to women, and it 
worked. Here’s how to avoid it.

❶  Don’t buy the color pink. The 
color alone can drive up the 
price of a product, as with the 
shirt shown below.

❷  Buy the boys’ version. 
Girls’ toys, on average, 
cost 7% more than the 
same toys marketed to 
boys. For example, DCA 
research showed the same 
scooter cost $24.99 in red, 
but $49.99 in pink. If style 
matters, find a creative 
solution. Buy the red scooter 
and add pink ribbons!

❸  Look for generics. 
Personal-care products cost 
an average of 13% more 
when they are marketed 
to women—48% more for 
hair-care products! Shop for 
generic, gender-neutral store 
brands to save on products 
including washes, creams, 
and deodorants. For more 
savings, go fragrance-free.

$24.99*$49.99*
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$5.47* $7.77*

* All pRIcES quoTEd fRoM 2015 NYc dEpARTMENT of coNSuMER 
AffAIRS REpoRT.

Read each question in the chart. Decide if the answer is girls or boys. Place a check 
in the correct column. Then respond to the questions below the chart. Use information 
from the cover story, “On the Money,” to complete the activity.

Money Matters 

1. Name one financial concept that parents tend to talk to boys about, but not to girls.   

  

 Is this an important concept for girls to learn too? Explain.    

 

 

2. Name one financial concept that parents tend to talk to girls about, but not to boys.   

 

 Is this an important concept for boys to learn too? Explain.    

 

 

3. In what ways have women gained more financial power over the years? Name one way.   

 

4. The cover article says women are less confident as investors than men are. Why do 

you think this is so? How can they gain more confidence? Write your answer on a 

separate page.   

Teaching the story

THE PINk TAx
School / Home

CONNECTION

Before Reading
Compare and Contrast
•	Have	students	use	

a	Venn	diagram	to	
compare	and	contrast	
the	scooters	shown	on	
page	4.	Ask:	Why	do	you	
think	the	pink	scooter	
costs	twice	as	much	as	
the	red	one?	Why	do	
you	think	some	people	
would	pay	more	for	the	
pink	scooter?	

Build 
Comprehension
Read for Details
•	Read	“The	Pink	Tax”	

together,	stopping	
to	discuss	important	
details.	Ask:	How	much	
more,	on	average,	do	
women’s	products	cost	
than	men’s,	according	to	
the	survey?	How	did	the	
pink	tax	get	its	start?	

TEACHING TIPS
Use these tips  
to support  
close reading  
of “The Pink Tax.” 

Why	is	it	called	the	
pink	tax?

Critical Thinking
•	Ask:	What	is	the	purpose	

of	a	business?	How	does	
the	pink	tax	fulfill	that	
purpose?	Is	this	a	fair	
way	to	conduct	business?	
Why	or	why	not?

Extend Learning
Write to Persuade
•	Have	students	write	a	

paragraph	from	the	point	
of	view	of	a	marketer,	
explaining	the	strategy	
behind	charging	more	
for	a	pink	scooter	for	
girls	than	a	red	scooter	
for	boys.	Then	have	
them	write	a	paragraph	
explaining	their	own	
opinion	of	the	pink	
tax	and	what	they	can	
do	about	it.	Discuss:	
What	has	this	exercise	
taught	you	about	being	
a	business	person?	What	
has	it	taught	you	about	
being	a	consumer?

•	Have	students	share	with	a	parent	the	financial	
concepts	on	page	3	of	the	magazine	and	ask	the	
following:	Should	young	people	practice	these	
financial	concepts?	Why	or	why	not?	What	other	
lessons	about	money	should	young	people	learn?	

•	Ask	students	to	share	with	a	parent	“The	Pink	Tax,”	
on	page	4	of	the	magazine.	Have	them	discuss	the	
three	tips	for	avoiding	the	tax	and	come	up	with	
ways	their	family	can	take	action.

•	Suggest	that	students	take	a	trip	with	a	parent	to	a	
clothing,	toy,	or	drug	store	with	the	goal	of	finding	
as	many	similar	products	for	girls	and	boys	as	
possible.	Ask	them	to	note	their	price,	size,	color,	and	
other	differences.	Which	products	have	the	greatest	
difference	in	price?	Invite	students	to	share	their	
findings	with	the	class.

aDDITIoNaL reSourCeS
councilforeconed.org/standards
Visit for free teaching resources and to 
download the K–12 national standards for 
financial literacy.

Not Your Parents’ Money Book 
By Jean Chatzky (Simon & Schuster, 2010)
Financial expert Jean Chatzky shares tips on 
how to earn, spend, and save money.
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Share these 
tips with your 
students’ 
families.

FINANCIAL-LITERACY STANDARDS ADDRESSED
Grades k–12 II. Buying Goods and Services
COMMON CORE STATE STANDARDS ADDRESSED
Grade 5 RI.5.1, RI.5.6, SL.5.1, W.5.1
Grade 6 RI.6.1, RI.6.6, SL.6.1, W.6.1

aNSwer Key for worKSheeTS
Money Matters Chart: boys, girls, boys, girls, girls, 
girls, boys, girls 1. Investing, borrowing, or the 
economy / Answers will vary.  2. Family finances, 
spending, or checking accounts / Answers will 
vary. 3. Today, women can open bank accounts 
and get credit cards on their own, and they 
make up 40% of breadwinners.  4. Answers 
will vary.  Shop Smart: 1. $3, 20¢, $1.80, $2.90, 
$2.20  2. Arts and crafts  3. Bikes and scooters  
4.–5. Answers will vary.

Your name Date
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Girls 
women

boys 
Men

Whom do parents mainly teach about investing, borrowing, and the economy?

Whom do parents mainly teach about family finances, spending, and checking accounts?

Whom do parents talk more about money with?

Who couldn’t open a bank account on their own until 60 years ago?

Who couldn’t get a credit card on their own until 1974?

Historically, whose responsibility was it to pay household bills?

Historically, whose responsibility was it to manage investments?

Who makes up 40% of today’s breadwinners?



Read “The Pink Tax,” on page 4. Use the chart below to complete the activity. 

shop sMart

BONUS: Ask an adult to help you find the items in the chart 
at a local store. Do you find similar price differences?

1. Find the difference between the girls’ and boys’ average price for each item in the 

chart. We did the first one for you. Example (Bikes and scooters): $86.72 - $81.90 = $4.82. 

Write your answers in the spaces provided in the chart.  

2. For which items can girls expect to pay an average of $2.20 more than boys?    

 

3. Which products have the greatest difference in price for girls and boys?    

 

4. What is one way to avoid paying the pink tax on a bike?    

 

 

5. What argument would you make to companies to persuade them to stop the pink tax?   
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Your name Date
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Product Number  
of Products

Girls’ 
average Price

boys’ 
average Price

Price 
Difference

Bikes and scooters 22 $86.72 $81.90 $4.82

General toys 20 $29.49 $26.49

Backpacks 20 $25.99 $25.79

Preschool toys 14 $21.65 $19.85

Helmets and pads 20 $25.79 $22.89

Arts and crafts 10 $32.79 $30.59

Total 106 $222.43 $207.51 $14.92


