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Money expert Jean chatzky shares 
her top tips for financial success.
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WhaT’s INsIDE
•	Learn	the	five	steps	to	a	
secure	financial	future.

•	Compare	the	cost	of	
living	in	each	of	the		
50	states,	using	the	
map	on	page	4	of	the	
magazine.	

•	Who	decides	how	much	
things	cost?	Financial	
expert	Jean	Chatzky	
explains	on	page	4.

Dear Teachers,

I don’t know about you, but I have 
my best ideas when I’m out for 
a run or in the shower. This is an 
example of the latter. I’d been 
writing about personal finance for 
well over a decade when I had the 
epiphany that if you accomplish 
the five steps in this month’s cover 
story habitually and consistently, 
you will never have a problem 
with money. A decade later, that 
still holds true. So I’m delighted 
to have the opportunity to share 
these steps with your students. The 
younger you are when you learn 
them, the better off you will be.

Best, 
Jean

a note  
from Jean
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sUMMaRY
Jean Chatzky shares five tips 
for financial success.

TEaChING TIPs
Before Reading
Check Prior Knowledge
•	Ask:	What	do	you	think	it	means	

to	be	“financially	secure”?	How	
do	people	achieve	financial	
success?

Build Comprehension
Recall Key Details
•	Have	students	read	the	cover	

story	in	pairs.	As	they	read,	they	
should	underline	the	answers	to	
the	following	questions:	What	
is	the	average	yearly	household	
income	in	the	U.S.?	What	
percentage	of	your	earnings	
should	you	save?	Why	should	
you	invest	only	money	you	
won’t	need	for	at	least	five	years?	
Why	do	adults	buy	insurance	
for	homes,	cars,	and	other	items?	
Review	answers	with	the	class.

Critical Thinking
•	Have	students	write	a	paragraph	

explaining	how	they	can	practice	
one	of	the	steps	to	financial	

success	right	now.	Allow	time	
for	students	to	share	their	plans	
with	the	class.

analyze Nonfiction 
Features
Note story structure
•	Point	out	that	money	expert	

Jean	Chatzky	broke	up	her	
financial	advice	into	five	steps.	
Ask:	Why	do	you	think	Chatzky	
chose	this	structure	over	a	
typical	article	structure?	Do	
readers	need	to	follow	the	steps	
in	order?	Explain.

Extend Learning
Write to Inform
•	Brainstorm	with	the	class	a	

list	of	ways	that	young	people	
can	begin	to	build	a	financially	
secure	future.	(Students might 
suggest starting a business, saving 
a portion of their earnings, opening 
a bank account, investing in the 
stock market, sticking to a budget, 
considering needs and wants before 
making purchases, and so on.)	Then	
have	students	use	these	ideas	
to	write	a	step-by-step	article,	
informing	young	people	about	
money-smart	habits	that	they	
can	start	developing	right	away.	

FINaNCIaL-LITERaCY 
sTaNDaRDs aDDREssED
Grades K–12 I. Earning Income,  
III. Saving, VI. Protecting and Insuring

COMMON CORE sTaTE  
sTaNDaRDs aDDREssED
Grade 4 RI.4.1, RI.4.2, RI.4.5, SL.4.1, W.4.2

Teaching the cover story

FIvE sTEPs TO FINaNCIaL 
sUCCEss

From the Editor: Thanks to the PwC Charitable Foundation, TIME For Kids is 
pleased to offer teachers, students, and their families a monthly financial-
literacy magazine. —Nellie Gonzalez Cutler, Editor, Time For Kids
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There are really two deciders. The company 
or person who makes the product usually 
puts the first price on it. This price is based 
on how much it costs to make, distribute, 
and advertise the product as well as how 

much people will be willing to pay for it. But 
the market, or the potential buyers of that 
product, also plays a big role in determining 
the price. If the market decides the price 
is too high, the product will just sit there. 
People won’t buy it. That’s when companies 
typically put their products on sale.
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Jean Chatzky is a money expert.
Who decides how much things cost?

—Sasha Fried, 10, Chappaqua, New York

ASK JEAN

How Much Does It Cost to Live in Your State?
Have you ever heard adults complain about the cost of living? The term describes 
the price you pay for things you need, including housing, food, taxes, and health 
care. These costs vary widely depending on where you live. Less money will go 
further in a cheaper state, but might not be enough in a more expensive part of the 
country. Look at the map below to see how much $100 is really worth in your state! 
The lower the number on the map, the more expensive the state.

Do you have a question? Write to Jean at 
tfkasks4you@timeforkids.com.

SOURCE: BUREAU Of ECONOmiC ANAlYSiS, REgiONAl pRiCE pARiTiES

HI
$85.32

@TaxFounda�onTAX FOUNDATION

Note: Numbers represent value of goods that $100 can buy in each state compared to 
the na�onal average. The BEA has developed a methodology using Personal 
Consump�on Expenditure and American Community Survey data to es�mate average 
price levels in each state for household consump�on, including rental housing costs. 
Data as of April 24, 2014. Published August 18, 2014
Source: Bureau of Economic Analysis, Regional Price Pari�es.

The Rela�ve Value of $100
Which states offer the biggest band for your buck?

The Rela�ve Value of $100 in Each State
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Valuable
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Valuable

The Relative Value of $100 in Each State
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@TaxFounda�onTAX FOUNDATION

Note: Numbers represent value of goods that $100 can buy in each state compared to 
the na�onal average. The BEA has developed a methodology using Personal 
Consump�on Expenditure and American Community Survey data to es�mate average 
price levels in each state for household consump�on, including rental housing costs. 
Data as of April 24, 2014. Published August 18, 2014
Source: Bureau of Economic Analysis, Regional Price Pari�es.
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Which states offer the biggest band for your buck?
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NH
$94.16

@TaxFounda�onTAX FOUNDATION

Note: Numbers represent value of goods that $100 can buy in each state compared to 
the na�onal average. The BEA has developed a methodology using Personal 
Consump�on Expenditure and American Community Survey data to es�mate average 
price levels in each state for household consump�on, including rental housing costs. 
Data as of April 24, 2014. Published August 18, 2014
Source: Bureau of Economic Analysis, Regional Price Pari�es.

The Rela�ve Value of $100
Which states offer the biggest band for your buck?

The Rela�ve Value of $100 in Each State
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VT
$99.11

@TaxFounda�onTAX FOUNDATION

Note: Numbers represent value of goods that $100 can buy in each state compared to 
the na�onal average. The BEA has developed a methodology using Personal 
Consump�on Expenditure and American Community Survey data to es�mate average 
price levels in each state for household consump�on, including rental housing costs. 
Data as of April 24, 2014. Published August 18, 2014
Source: Bureau of Economic Analysis, Regional Price Pari�es.
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Which states offer the biggest band for your buck?
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MA
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RI
$101.32

CT
$91.41
NJ

$87.64
DE

$97.75
MD
$89.85
DC
$84.60

@TaxFounda�onTAX FOUNDATION

Note: Numbers represent value of goods that $100 can buy in each state compared to 
the na�onal average. The BEA has developed a methodology using Personal 
Consump�on Expenditure and American Community Survey data to es�mate average 
price levels in each state for household consump�on, including rental housing costs. 
Data as of April 24, 2014. Published August 18, 2014
Source: Bureau of Economic Analysis, Regional Price Pari�es.
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The Rela�ve Value of $100 in Each State

More
Valuable

Less
Valuable

@TaxFounda�onTAX FOUNDATION

Note: Numbers represent value of goods that $100 can buy in each state compared to 
the na�onal average. The BEA has developed a methodology using Personal 
Consump�on Expenditure and American Community Survey data to es�mate average 
price levels in each state for household consump�on, including rental housing costs. 
Data as of April 24, 2014. Published August 18, 2014
Source: Bureau of Economic Analysis, Regional Price Pari�es.
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@TaxFounda�onTAX FOUNDATION

Note: Numbers represent value of goods that $100 can buy in each state compared to 
the na�onal average. The BEA has developed a methodology using Personal 
Consump�on Expenditure and American Community Survey data to es�mate average 
price levels in each state for household consump�on, including rental housing costs. 
Data as of April 24, 2014. Published August 18, 2014
Source: Bureau of Economic Analysis, Regional Price Pari�es.
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Note: Numbers represent value of goods that $100 can buy in each state compared to 
the na�onal average. The BEA has developed a methodology using Personal 
Consump�on Expenditure and American Community Survey data to es�mate average 
price levels in each state for household consump�on, including rental housing costs. 
Data as of April 24, 2014. Published August 18, 2014
Source: Bureau of Economic Analysis, Regional Price Pari�es.
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Note: Numbers represent value of goods that $100 can buy in each state compared to 
the na�onal average. The BEA has developed a methodology using Personal 
Consump�on Expenditure and American Community Survey data to es�mate average 
price levels in each state for household consump�on, including rental housing costs. 
Data as of April 24, 2014. Published August 18, 2014
Source: Bureau of Economic Analysis, Regional Price Pari�es.

The Rela�ve Value of $100
Which states offer the biggest band for your buck?

The Rela�ve Value of $100 in Each State

More
Valuable

Less
Valuable

@TaxFounda�onTAX FOUNDATION

Note: Numbers represent value of goods that $100 can buy in each state compared to 
the na�onal average. The BEA has developed a methodology using Personal 
Consump�on Expenditure and American Community Survey data to es�mate average 
price levels in each state for household consump�on, including rental housing costs. 
Data as of April 24, 2014. Published August 18, 2014
Source: Bureau of Economic Analysis, Regional Price Pari�es.
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Note: Numbers represent value of goods that $100 can buy in each state compared to 
the na�onal average. The BEA has developed a methodology using Personal 
Consump�on Expenditure and American Community Survey data to es�mate average 
price levels in each state for household consump�on, including rental housing costs. 
Data as of April 24, 2014. Published August 18, 2014
Source: Bureau of Economic Analysis, Regional Price Pari�es.

The Rela�ve Value of $100
Which states offer the biggest band for your buck?

The Rela�ve Value of $100 in Each State

More
Valuable

Less
Valuable

AlASKA ANd HAwAii ARE NOT SHOwN iN pOSiTiON OR TO SCAlE.

From College to Career
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*Average yearly salaries of college-
educated workers, ages 25 to 59
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E $97,000mining and mineral engineering

$98,000metal engineering

$113,000Pharmacy

$96,000Chemical engineering

$136,000Petroleum engineering

$42,000Visual and Performing Arts, 
Social Work, Studio Arts

$43,000Religious Careers,  
elementary education

$45,000Drama and Theater Arts,  
Family and Consumer Sciences
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LOWEsT-PaYING COLLEGE MajORs

hIGhEsT-PaYING COLLEGE MajORs

20,0000 40,000 60,000 80,000 100,000 120,000 140,000

$39,000early Childhood education

$41,000Human Services and 
Community Organization

Your Name Date

Teaching

PaGE 4
School / Home

CONNECTION

Before Reading
Build Background
•	 Have	students	com-

plete	the	worksheet	
“The	Cost	of	Living”	on	
page	4	of	this	guide.	
Review	answers	with	
the	class.

start a 
Discussion
Critical Thinking
•	Ask:	Which	factors	do	

you	think	make	a	state	
more	expensive	to	live	
in? (Answers might 
include: large population, 
large urban areas, 
thriving industries, high 
concentration of culture 
and entertainment venues.)

Extend 
Learning
Make Real-World 
Connections
•	 Compare	the	cost	of	

TEaChING TIPs
Use these tips 
to support close 
reading of the U.s. 
map and the ask 
jean feature on 
page 4.

living	in	cities	in	your	
area.	Use	this	interactive	
map:	coolmaps.esri.com/
costofliving.

Create a Chart
•	 Read	aloud	the	Ask	Jean	

feature	on	page	4	of	the	
student	magazine.	Have	
students	complete	these	

“if/then”	statements	
based	on	the	reading:	If	
a	product	costs	a	lot	to	
make,	then	the	price	will	
be	 	.	If	a	product	
is	not	selling,	then	the	
price	may	 	.	If	
an	item	is	popular,	then	
the	price	will	likely	

	.	Challenge	
students	to	create	cause/
effect	charts	illustrating	
the	events	that	make	
prices	go	up	and	down.	
Allow	time	for	students	
to	present	their	work	to	
the	class.

•	Encourage	students	to	complete	with	parents	the	
bonus	questions	in	the	worksheets	on	pages	3	and	
4	of	this	guide	and	share	their	results	with	the	class.

•	Challenge	students	to	make	a	list	of	their	valuables,	
including	electronics,	collectibles,	and	other	items.	
Tell	them	to	work	with	a	parent	to	answer	the	
following:	How	much	would	it	cost	to	replace	these	
items?	If	you	could	insure	the	items	for	$100	a	year,	
would	you?	Why	or	why	not?

•	Suggest	that	students	and	parents	choose	a	stock	and	
do	research	to	find	out	how	it	performed	over	the	past	
year.	Imagining	that	they	bought	five	shares	in	the	
company,	they	should	answer	the	following	questions:	
How	much	money	did	you	make	or	lose?	How	would	
your	initial	investment	(the	cost	of	the	five	shares)	have	
fared	in	a	savings	account	over	the	same	time	period?

FINaNCIaL-LITERaCY sTaNDaRDs aDDREssED
Grades K–12 I. Earning Income, II. Buying Goods 
and Services
COMMON-CORE sTaTE sTaNDaRDs aDDREssED
Grade 4 RI.4.1, RI.4.2, RI.4.7, SL.4.1, W. 4.4

ADDItIoNAL reSoUrceS
councilforeconed.org/standards
Visit the Council for Economic Education’s website 
for free teaching resources and to download the 
K–12 national standards for financial literacy.

Not Your Parents’ Money Book 
by Jean Chatzky (Simon & Schuster, 2010) 
Financial expert Jean Chatzky shares tips on 
how to make, spend, and save money.

ANSwer Key for worKSheetS
From College to Career
1. petroleum engineering; early childhood 
education  2. $68,000 more  3. true  4. Answers 
will vary.
The Cost of Living
I.  SD, NC, FL, CA, NY  II. 1. Blue; answers on page  
2. Orange; answers on page  3. $10.53 more   
4. Answers will vary.  III. Yes, you get more for 
your dollar in Kentucky than in New York.
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The bar graphs below show the college majors that lead to the highest and the 
lowest salaries. Study the graphs. Then answer the questions.

1. Which major leads to the highest salary? $ 

Which major leads to the lowest salary? $ 

2. How much more do pharmacy majors earn than drama majors? $  

3. True or false: The college majors that lead to the highest-paying jobs are in the 

science field.   

4. Should future salary play a role in choosing a college major? Explain your reasoning.   
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share these 
tips with your 
students’ 
families.

Bonus Talk with a family member about a college major that interests 
you. What do you find interesting about it? What kinds of jobs are 
available in this field?

Made possible by the
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the Cost oF living

I. hOW ThE sTaTEs sTaCK UP

II. COMPaRE ThE COsT

III. TIME FOR a RaIsE?

Your Name Date
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The U.S. map on page 4 of the magazine shows the value of $100 in each state. Use the 
map to complete the following activities.

Bonus Challenge adult family members to complete “How the States Stack Up” without 
looking at the map on page 4 of the magazine. Ask them to explain how they 
estimated which states were more expensive and which were less 
expensive to live in.

 Put the following states in order from 

least expensive to most expensive:  

North Carolina, Florida, South Dakota, 

California, New York.

1. Which color are the states where $100 is least valuable?  Mark each of 

these with an X.

2. Which color are the states where $100 is most valuable?  Place a 

check on each of these states. 

3. How much more is $100 worth in Arkansas than in Texas? $  

4. Find your state on the map. How would you describe your state’s cost of living? Is it 

expensive or inexpensive compared with other states? Explain.  

 

 

 

 Imagine that you live and work in Kentucky. Your boss asks you to move with the 

company to New York. Should you ask for a raise? Why or why not? Use specific 

evidence from the map to support your reasoning.  
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